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ctions on Advertising in India

an open secret that some of produccrs use advertising
customers. However, we do not have any direct
reventing deceptive advertisements in India. The M. R.
silent on these matters. That is why open fraud 1s
hrough misleading advertisements in India. For instance,

' would guarantee lifelong, troublefree service”, “our
fulfil your all desires overnight”, “our detergent cake
clothes whitest, brightest and safest” etc. That is
are demanding stern action against such type of false
advertisements in India. In this connection, Sachar
s recommended that the following acts of the sellers
clared as Unfair Trade Practices and thus be punished

bizy A .
Advertisements and False Representations : A seller
resent ¢

ds are of particular s_tandard, quality, grade,
ition or model.

uilt second-hand goods are new goods.
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